Tor - 06

1Y Semester

B.A. Tourism & Travel Management

Title of the Course: Basics of Tourism

Course C()dC:Lﬂ)TOKZZDI(H No. of Credits: 3
Max. Marks: 75
Course Objectives: The Course is directed to introduce students to the basic concepts of

tourism, travel motivators and deterrents and the various impacts associated with
tourism.

Unit 1 Introduction to Tourism

1.1 Tourism — Definition, Meaning and Nature;

1.2 Classification of Tourism & Tourists, Distinctions between Tourist, Traveller, Visitor,
Excursionist & Transit Visitor;

1.3 Travel Elements, Components and Characteristics;

1.4 Historical Evolution of Tourism

Unit 2 Tourism Motivators

2.1 Travel Motivations —Concept and Definition
2.2 Tourist Motivators, Push and Pull Factors
2.3 Tourist Buying Behaviour

2.4 Tourist Decision-making Process

Unit 3 Tourism Impacts

3.1.Economic Impacts

3.2 Environmental Impacts

3.3Socio-Cultural Impacts

3.4 Sustainable Tourism Development: Concept, Meaning and Application

Learning Outcomes:
After completing this syllabus, the learners will be able to:

Contemplate the phenomenon of Tourism,

Explain the characteristics of Tourism,

Track the Historical Evolution of Global Tourism,

Define and differentiate between Tourist and other categories of travellers,
Understand the components of tourism and their interrelation,
Contemplate the different motivations of tourism

Understand the various impacts of tourism.
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