Consumer Behaviour & Marketing Research

Module — 1
Introduction to Consumer Behaviour (CB); CB and Marketing Strategy; Models of Consumer
Behaviour. Buying Process — Buying Roles; Buying Behaviour; Consumer Involvement and
Decision Making; Stages of Buying Decision Process.

Module - 11
Internal Determinants of Consumer Behaviour: Needs, Motivation and Involvement;
Consumer Perception; Learning; Attitudes and Attitude Change; Personality and
Psychographs.

Module - 111
External Determinants of Consumer Behaviour: Family and Household Influences; Reference
Groups and Social Class; Influence of Culture; Sub-Culture aspects of Consumer Behaviour.

Module - IV
Marketing Research — Concept, Process of Marketing Research, Type of Marketing Research,
Data Sources — Primary, Secondary; Methods of Primary Data Collection, Questionnaire

design, Measurement Scales and Marketing Research Ethics.
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